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In the wake of a long period of a rising econ-
omy in Europe, economic confidence has 
increased and many consumers have achieved 
improved financial situations. But there is also 
another Europe, where a significant number of 
consumers struggle with tight financial margins 
every month. The economic development of 
European households is divided.

In the European Consumer Payment Report 
2018, 24,000 European consumers express 
their view on their financial situation and the 
economic outlook for their country. This year’s 
results show that a growing share of consumers 
are able to save money every month, and the 
percentage of consumers who believe that they 
will be financially better off than their parents has 
increased. But indebtedness has also grown. 

A growing minority have trouble making ends 
meet: one out of five European consumers now 
needs to borrow in order to pay bills. This is a 
notably high number, given the current relatively 
strong state of the European economy. This 
group was just 15 per cent three years ago, or 
about one in seven.

Parents always strive to provide their children 
with the best possible opportunities. Being the 
household provider naturally means higher costs 
and an increased risk for unexpected expendi-
tures. Households with children under 18 years 
of age are also where the share of struggling 
consumers is largest. 27 per cent of this segment 
have borrowed money to pay their bills at some 

A word from  
the CEO

point in the last six months. A related figure is 
that as many as 28 per cent of parents have 
recently borrowed money to buy something for 
their children. This group has increased by 3 per 
cent compared to 2017. 

Household finances can be complicated for 
many. Almost half (48 per cent) of the consumers 
surveyed wish that they had learned more about 
household finances in school. Looking at parents 
with minor children at home, eight out of ten say 
they try to teach their children about how to han-
dle money, but fully 72 per cent of parents think 
that schools should teach children more about 
these issues. 

There is a clear need for more financial education 
in schools and in society in general. This is some-
thing that we at Intrum experience daily, because 
we are in contact with more than 250,000 
indebted consumers every day to support their 
pathway out of indebtedness. These conversa-
tions have provides us with insights about the 
most common financial pitfalls – many of which 
can be avoided with access to relevant informa-
tion. We are proud that we have been able to 
share our insights over the last few years through 
our financial education initiatives around Europe. 

It is positive that an increasing share of Europe-
ans have achieved an improved financial situa-
tion, with growing confidence and savings rates. 
But the growing segment of consumers who 
struggle to manage their daily finances deserves 
more attention. The relatively high proportion of 
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consumers who need to borrow money to pay 
their bills – during a period of economic growth 
– indicates a vulnerability to economic down-
turns, as well as any hikes in interest rates.

In this report, 24,000 European consumers share 
their voices about one of the most essential 
parts of everyday life: their household finances. 
The ambiguous financial situation of European 
consumers indicate a need for more diverse 
solutions. This is something all companies in the 
financial sector need to consider to meet con-
sumers and their needs. At Intrum, we focus on 
developing individually designed services and 
improving our efforts to enable consumers to 
make truly informed financial decisions. This is 
how we lead the way to a sound economy. 

Mikael Ericson, 
President & CEO, Intrum

“There is a clear need for more 
financial education in schools 
and in society in general. This 
is something that we at Intrum 
experience daily, because we 
are in contact with more than 
250,000 indebted consumers 
every day to support their 
pathway out of indebtedness.” 



Europeans  
ambiguous  
about their  
future financial  
outlook

Pan European Analysis
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Continued optimism among European consumers is still evident.  
Young Europeans are most optimistic about their financial outlook, 
while seniors seem to have better payment morality. Changes across a 
number of financial metrics, however, indicate that there might be an 
undercurrent of nervousness over future financial developments, mak-
ing the overall picture of the current economic mood a bit more com-
plex compared to last year. The 2018 European Consumer Payment 
Report surveyed more than 24,000 Europeans on how they perceive 
their financial future.

My personal financial situation is 
getting better.

I am or will be financially better off 
than my parents.
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Young Europeans most 
optimistic 
The greatest optimism about personal financial 
prospects and capabilities is still observed in 
young respondents between 18 and 24 years of 
age. Almost half of the respondents in this age 
category say that they believe their personal 
financial situation is improving, which is sig-
nificantly higher than the European average of 
36 per cent. However, only one-third of young 
respondents (30 per cent) say that the economy 
in their home country is improving, indicating a 
less optimistic view of their national economy. 

Young Europeans also tend to take a much 
brighter view of the future, perhaps not so sur-

prising given that there should be a reasonable 
chance to improve your personal finances over 
a lifetime if you work hard. 61 per cent of young 
respondents believe they have a reasonable 
chance of substantially improving their economic 
situation in life, which is considerably higher that 
the European average of 44 per cent. 

40 per cent of all respondents state that they 
will be financially better off than their parents, an 
increase from 37 per cent in 2017, indicating an 
overall positive outlook from European consum-
ers. Again, young Europeans are even more posi-
tive, with 43 per cent stating the same. 

I believe I have a reasonable  
chance of substantially improving 
my economic situation in life.

Age 18–24 2018
Age 18–24 2017
All age groups 2018
All age groups 2017

49
43

61

51

41

64

36
40

44
38 37

47
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During the last 12 months, have you at one or 
several times not paid a bill on time? (Percentage 
answering “No”)

I believe that it is important to always pay your bills 
on time. (Percentage answering “Yes”)
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Seniors have a better  
payment morality
Senior Europeans state that they pay their bills in a timely 
manner to a higher extent than younger people. 76 per cent 
of those aged above 65 years say they have never paid their 
bills after due dates in the past twelve months, which is the 
highest share of timely payers among all age groups. The 
age group with the lowest share of timely payers can be 
found among persons between 25 to 34 years of age, where 
only 56 per cent say they have never been late with a pay-
ment in the past twelve months.

Another sign of a higher than average payment morality 
among senior consumers is the fact that 75 per cent of 
those aged 65 or over strongly agree that it is important to 
pay your bills on time. This can be compared to those aged 
24 to 34 years, where only 58 per cent strongly agree with 
the same notion.

Age 18–24 2018
Age 18–24 2017
All age groups 2018
All age groups 2017

49
44

55

66

80 82 85
89
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Paying on time remains a 
challenge
Managing bills and payments poses a challenge 
for many. More than four out of ten (44 per cent) 
of all respondents say that they have paid at least 
one bill late in the past twelve months, down 
from 46 per cent in 2017. 

The most commonly cited reason for being  
late with the payment of a bill in 2018 is having 
forgotten to pay it, which is stated by almost half  
(49 per cent) of those who report having been 
late. 40 per cent state not having money to pay 
the bill as their reason for the late payment, which 
is down by two percentage points from 2017. 

Greece is the country with the highest fre-
quency of reporting late payments. 66 per cent 
of respondents in Greece state that they have 
been late with one or more bills in the past twelve 
months. This is the same share as in 2017, when 
Greece also topped the same list.

The table below shows how respondents who 
were late with at least one payment in the last 
twelve months prioritize different types of debts. 
The state of European payment morality is, on 
the whole, still in relatively good shape. 85 per 
cent of the respondents agree that it is impor-
tant to always pay bills on time. This number 
is up slightly from 2017 when 84 per cent of 
respondents agreed with the same statement. It 
is still a slight slip from 2016, when 88 per cent of 
respondents agreed with the same statement. 

One-third (30 per cent) of respondents state that 
they do not have enough money for a dignified 
existence. Although a slight decrease of one per-
centage point compared to 2017, this number is 
still up by one percentage point since 2016 and 
by four percentage points since 2015. In addition, 
18 per cent of respondents report not having 
their financial situation under control, which is up 
by one percentage point since 2017 and two per-
centage points from 2016.
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Paying bills within the specified period, after the specified period, or whether it can vary according to circumstances

A.  Rent payment
B. Insurances
C.  Mortgage  

payment

D.  Online shop 
/e-commerce/ 
mail order bills

E. Taxes 
F.  Doctor/dentist/ 

healthcare bills

G.   Child care costs
H. Television costs
I.  Internet/ 

broadband costs

J  Payment of credit 
card bills

K.  Paying off  
education costs

L.  Fixed telephone 
costs

M.  Mobile telephone 
costs

N.  Subscriptions 
(newspaper, maga-
zines, sport, etc.)

O.  Paying off private 
loans

P.  Gas, water,  
electricity bills

Within specified period
After the specified period
It varies

73
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67
64

62

70
67
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61

15
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16
18 17
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20
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26

12 13 13
15 14 16 16 16 15

17 17 17
19

15
19 2019

24

69
65

63
60

69

64 63

58 57

50

Q. Traffic fines
R.  Paying off out-

standing debts
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Economy impact private 
relationships
Financial circumstances can become negative 
factors in domestic relationships. On average,  
17 per cent of respondents agree that their  
financial situation has been a factor in not  
ending a domestic relationship and thus, as a 
consequence, being trapped in an unwanted 
relationship. 

On average, 14 per cent of all respondents in 
the survey agree that their financial situation has 
been a factor in the failure of a domestic relation-
ship, but it varies among the age groups. Finances 
matter less for seniors when it comes to domestic 
relationships, where only 7 per cent of those aged 
65 years or above say that their financial situation 
has been a factor for the failure of a relationship. 
This is to be compared with those aged 18 to 24 
years, or 25 to 34 years: almost one-fifth (18 per 
cent) in both groups say that their financial situa-

tion has been a factor in the failure of a domestic 
relationship.

Many European parents struggle to make ends 
meet. Approximately one in four parents have 
difficulties supporting their children’s needs.  
28 per cent of parents report that during the past 
6 months, they borrowed money or maxed out 
their credit card in order to buy something for 
their children, which is up from 25 per cent in 
2017. More than one-fifth (22 per cent) of parents 
state they are not financially able to buy items 
their children need to have a dignified existence.

Personal finances can often act as a barrier to 
young adults leaving the nest and establishing 
their own households. Financial circumstances 
can also force adults to move back in with their 
parents after initially moving from home. In this 
year’s survey, 19 per cent say that their financial 
situation forced them to move back in with their 
parents on at least one occasion. In 2017 and 
2016, the share of respondents stating the same 
was 20 per cent. 

European parents are also somewhat negative 
towards the financial outlook for their children 
when moving out. One in four (25 per cent) 
parents state that due to financial reasons, their 
children won’t be able to leave home as early as 
they would like to. In addition, half (50 per cent) 
believe they will need to financially support their 
children after they leave home.
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In the past 6 months, have you borrowed money or maxed 
out your credit card in order to buy something for your 
child/children? 

Yes, more than once, %
Yes, once, %
No, %
Don’t know, %

(vs previous year)

13 (11)

15 (14)

71 (74)

1 (1)

My financial situation has  
been a factor for not ending a 
romantic relationship.

17 (16)

25 (25)

59 (59)

My financial situation has 
been a factor for the failure of 
a romantic relationship.

14 (13)

19 (18)

67 (69)

I am not financially able to 
buy the necessary items my 
children need in order for 
them to have a dignified  
existence. (Parents only)

22

2157

I feel bad for not being  
financially able to buy more 
things for my children.  
(Parents only)

40

22

38

I believe I will need to  
financially support my  
children also after they have 
moved out of our common 
residence.

19 (17)

31 (31)

50 (51)

Due to financial reasons, my 
children won’t be able to 
move away from home as  
early as they would like to. 

40 (33)

25 (29)

35 (38)

I have on at least one  
occasion been forced to 
move back to my parents due 
to my financial situation.

66 (63)

19 (20)

15 (16)

Agree, %
Neither agree  
nor disagree, %
Disagree, %

(vs previous  
year where data  
is available)

Statements
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The education system 
should play a larger role 
in teaching children 
about finances
A majority of parents believe that the education 
system should play a larger role in teaching chil-
dren about finances, though it is evident that 
parents aim to instil financial management skills 
in their children. As many as 83 per cent of par-
ents say they try to teach their children how to 
handle money.

It is also evident that many parents and non- 
parents feel that the school system bears consid-
erable responsibility when it comes to teaching 
children about personal financial management. 
More than half of all respondents (57 per cent) say 
they believe that schools bear a major responsi-
bility when it comes to educating children about 
household economy – an increase compared 
with 56 percent in 2017. Lastly, when polled about 
their own personal experiences of education and 
personal financial management, about half of all 
respondents (48 per cent) say they wish they had 
learned more about household economy in school.

Agree, %
Neither agree  
nor disagree, %
Disagree, %

(vs previous year)

Children should learn more 
about household finances in 
school.

74 (74)

19 (19)

8 (7)

I try to teach my children 
how to handle money.

4 (3)

13 (12)

83 (85)

Schools have a big  
responsibility when it comes 
to educating children on 
household economy.

15 (16)

57 (56)28 (28)

I wish I learned more  
about household finance 
in school.

22 (20)

48 (51)

30 (29)

Statements
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Many Europeans  
lend money to family  
and friends
Borrowing money from either a lender or a bank 
means different things to different people. Unoffi-
cial loans are a big part of the economy, where as 
much as 40 per cent of the Europeans in this sur-
vey give or lend money to friends and family.

The most common relationship between the  
person that gives or lends money is friend  
(34 per cent), sibling or other relatives (24 per 
cent) or children (23 per cent). Among young 
Europeans, 18–24 years, more than four in ten  
(43 per cent) of those who have lent money, 
lend it to friends. Almost six in ten (58 per cent) 

During the past twelve months, have you ever helped anyone out by paying a bill or bills for that person?
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Yes, I have given money to 
someone to help them pay a 
bill or bills without expecting 
them to pay me back.

Yes, I did loan someone money 
to help them pay a bill or bills.

No, I have not. Not sure.

17

23

60

2

among the seniors, 65 years and above, state that 
they have lent to their children; the figure for the 
age group of 50–64 is 44 per cent. Siblings or 
other relatives are the most common relationship 
for loans in the age groups of 25–34 and 35–49. 

There might be many reasons why consumers 
sometimes need help from family and friends to 
pay bills. The most common expenses paid with 
borrowed money are rent payment (19 per cent) 
and gas, water, electricity bills (19 per cent), in 
addition to mobile telephone costs (13 per cent) 
and paying off outstanding debts (13 per cent).

What was your relationship to the person or persons that you helped out by giving or loaning them 
money in order for them to be able to pay their bills?

%
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50

Friend(s) Romantic  
partner/hus-
band/wife

Parent(s) Child/children Co-worker(s) Sibling(s) or  
other relative(s)

Other Not sure

34

15
18

23

8

24

3
0
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For what kind of bill or bills did you loan or give someone money?

% 0 5 10 15 20

Rent payment

Gas, water,  
electricity bills

Mobile telephone costs

Paying off outstanding 
debts

Doctor/dentist/ 
healthcare bills

Taxes

Other 

Insurances 

Paying off private loans

Don´t know 

Mortgage payment

Internet/broadband costs

Paying off education costs

Child care costs

Web store/e-commerce/
mail order bills

Television costs

Payment of credit  
card bills

Traffic fines

Fixed telephone costs

Subscriptions (newspaper, 
magazines, sport, etc.)

2

6

6

6

6

6

11

5

5

5

9

9

8

8

8

13

13

4

19

19
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perhaps a somewhat surprising behaviour. The 
share of respondents that save their money in 
funds or shares is considerably lower, 16 and 14 
per cent respectively. Interestingly, 4 per cent 
of respondents who save money on a monthly 
basis report using digital currencies (e.g. Bitcoin, 
Ethereum) for saving purposes.

Liberal view on 
borrowing money
The trend towards a more liberal view regarding 
borrowing money for consumption seems to have 
solidified itself.

In 2018, one-third (31 per cent) of European 
respondents said that they believe it is acceptable 
to buy consumer goods (i.e. a TV or a computer) 
with a payment plan, on credit, or otherwise using 
borrowed money. This is the same level as 2017, 
but is up from 26 per cent in 2016 and 19 per cent 
in 2015. 

Financing travel on credit continue to be less 
acceptable compared to taking on credits for 
consumer goods. Only 16 per cent of European 
respondents in 2018 think it is acceptable to 
finance a vacation trip with a payment plan, on 
credit, or otherwise using borrowed money. 

Household savings 
increase
On a positive note, an effect of the past few  
years of economic recovery in many European 
economies is the increase in household savings. 
The self-reported savings rates are up considera-
bly, with a higher share of respondents reporting 
that they save on a monthly basis compared 
to last year. The average European consumer 
is increasing his/her monthly savings. In 2018, 
almost six out of ten (59 per cent) reported that 
they save money on a monthly basis, compared 
with 57 per cent in 2017 and 50 per cent in 2016.

The reasons for wanting to save money each 
month vary, although the most common reason 
is to save for unexpected expenses (67 per cent), 
for travel (40 per cent), or to put some money 
aside for future retirement (25 per cent).

A savings account is the most common savings 
format, with 58 per cent of those who save on  
a monthly basis citing this as a way in which they 
invest their savings. Cash is the second-most 
cited manner in which to save, with 22 per cent 
of respondents utilizing cash for the purpose  
of saving. 

Putting away money every month, without tak-
ing possible returns into much consideration is 

I think it is OK to buy consumer goods (i.e. a TV or a computer) with a payment plan, on credit, or using 
borrowed money.

I think it is OK to finance a vacation trip with a payment plan, on credit, or using borrowed money.

Agree
Neither agree  
nor disagree
Disagree

Agree
Neither agree  
nor disagree
Disagree

161310

191918

66

57

72

16
20

2015

2015

2016

2016

2017

2017

2018

2018

31
26

19
25

2928

4546

53

31

25

44

64
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Europeans concerned 
about negative effects  
of tariffs
During recent years, new trade tariffs have been 
introduced and trade issues are high on the 
global political agenda. The survey results clearly 
indicate that many Europeans are concerned 
about the negative effects that tariffs could have 
on their consumption and private economy. 

Almost half (46 per cent) of all European 
respondents agree with the notion that tariffs will 
make them consume less than before, and 46 per 
cent agree with the idea that tariffs will reduce 
the variety of goods and services on offer. 

A clear majority, 62 per cent of all European 
respondents, believe that tariffs will lead to 
higher prices of goods and services for them per-
sonally, and 47 per cent of all European respond-
ents agree on the notion that tariffs will have a 
negative impact on their own private economy. 
More than six out of ten (63 per cent) of all Euro-
pean respondents say that they prefer to do their 
online shopping through a vendor from their own 
country. 28 per cent of respondents say that 
they always choose an online vendor from their 
own country, and 35 per cent occasionally prefer 
domestic online vendors. 32 per cent of Euro-
pean respondents state that they have no prefer-
ence regarding the origin of their online vendor.

42 per cent of all European respondents say that 
they are worried about a weakened European 
Union having a negative impact on their personal 
finances, while 22 per cent of respondents dis-
agree with this idea. 36 per cent of respondents 
neither agree nor disagree. 

Spain and Portugal are the countries with the 
highest share of respondents, 62 per cent and 
61 per cent respectively, who are worried about 
how their personal finances could be affected by 
a weakened European Union.

28%
 feel concern about not having the 
same level of consumer protection 
legislation as in their own home 
country.

Agree, %
Neither agree  
nor disagree, %
Disagree, %

Agree, %
Neither agree  
nor disagree, %
Disagree, %

51

27

22

52
33

15

When shopping online, do you prefer to do so 
from an online vendor that is from your own home 
country?

Tariffs will in the end make me consume less than 
before.

I often worry that my personal details will end up 
in the wrong hands when I buy things online.

Yes, always, %
Yes, sometimes, %
No, I have no preference  
regarding what country my  
online vendor is from, %
Not sure, %

28

35

5

32
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During the past twelve months, have you ever bought anything from an online vendor that wasn’t from 
your own country? 

0 times, %
1–5 times, %
6–10 times, %
11 times or more, %
Don´t know, %

48

5

12

28

8
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24

40
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10

5
11 410 3 6 37

11 11

18

From China. From the USA. From another European 
country other than my own 
home country.

From a country other than the 
USA, China or Europe.
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Many Europeans worry 
about easy access to 
online credit
Digitalization is increasingly a part of contempo-
rary. The rise and success of online shopping and 
online banking belong to the most visible manifes-
tations of this society-wide process. Online shop-
ping is still growing across the European continent 
and in all age groups. At the same time, many 
consumers worry about the potential downsides 
of online access to shopping and credit.

Four out of ten Europeans (41 per cent) say they 
make a larger share of their purchases online 
today compared to a year ago, and there is little 
reason to believe that this trend will decrease.

A majority of the respondents see an issue with 
access to credit and online shopping. 63 per 
cent of European respondents say that they are 
worried about how smartphones provide easy 
access to credits, as it could tempt people to 
take on loans that they cannot handle. Half of all 
European respondents (50 per cent) agree that 

online shopping makes it too easy to buy on credit 
and one-third (31 per cent) agree with the notion 
that the ease of shopping online makes them shop 
more in total. 

Digitalization and increased access to online shop-
ping also generates concern and many consumers 
in Europe worry about consumer protection and 
sharing of personal data when shopping abroad or 
online. More than half (51 per cent) of Europeans 
say they often worry that their personal details will 
end up in the wrong hands when buying things 
online.

One-fifth of respondents (22 per cent) agree that 
at some point they bought an item online that 
turned out to be more expensive than they thought 
it would be. 39 per cent of all respondents state 
that they rarely read the terms and conditions 
when they buy items online. 

Statements about online shopping. Can you tell us for each statement to what degree you agree or 
disagree with it?

I have bought items that turned 
out to be more expensive than 
I thought.

I rarely read terms and condi-
tions when I buy items online.

Social media creates a  
pressure to consume more 
than I should.

Online shopping makes it too 
easy to take on credit.

I often use my credit card 
online.

The ease of shopping on-
line makes me shop more 
in total.

The easy access to credit via 
smartphones worries me, since 
people who should not take 
loans might become tempted.

Compared to one year ago, I 
make a larger share of my pur-
chases today online.

Agree, %
Neither agree  
nor disagree, %
Disagree, %

22

41

31
22

39

21

42

50

63

3128

27

26

38

26

30

15

28
41

51

34

41

32
20
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Young Europeans  
more willing to move to 
another country
The willingness to move to another country for 
financial reasons has been trending upwards 
since 2015. While the trend is strongest in the 
youngest age segment, i.e. persons aged 18 to 24 
years, it is a trend evident across all age groups.

All in all, 18 per cent of all respondents say they 
are considering leaving their country due to the 
financial circumstances there, which is down 
by one percentage point since 2017. Persons 
between 18 and 24 years are most open to emi-
gration, with 29 per cent of respondents in this 
age category reporting that they are willing to 
emigrate for financial reasons. 

More than a third of Hungarians (35 per cent) 
state that they are willing to emigrate due to 
financial circumstances, which is the highest 
share of respondents among all the countries 
polled. Romania is the runner-up with 32 per cent 
of respondents, and Latvia comes in third with 26 
per cent.

Germany and the United Kingdom are listed as 
the most popular destination countries among 

35 % of Hungarians are willing to emi-
grate due to financial circumstances.

9% 
Germany and the 
United Kingdom are 
listed as the most 
popular destination 
countries among 
those saying they 
are considering 
emigration due to 
financial factors.

6% Spain and 
Austria are the 
second most 
preferred places 
to migrate to.

those saying they are considering emigration 
due to financial factors, with each country being 
cited by 9 per cent as their preferred destination. 
Spain and Austria follow as the second-most pre-
ferred places to migrate to, each being cited by 6 
per cent of respondents. The US comes in as the 
third most preferred destination, with 5 per cent 
of respondents listing it as their top choice. Last 
year, in 2017, Germany was the single top choice, 
with 11 per cent of European respondents citing it 
as their first choice. 

While Germany and the UK are the top pre-
ferred destinations among all Europeans who 
are willing to emigrate due to domestic financial 
circumstances, the pattern is a little different in 
the youngest age segment. 12 per cent of those 
aged 18 to 24 who are considering emigrating 
due to domestic financial circumstances say that 
they prefer the United Kingdom as their intended 
destination. Germany is a close second in this 
age segment, with a preference rate of 11 per 
cent. Third in this age segment is the US, which 
is preferred by 8 per cent of the young potential 
migrants. 

5% 
The US is the third most 
preferred destination 
among those saying they 
are considering emigration 
due to financial factors.
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What were the reasons for not paying the bill/bills on time?

30 (27)

17 (16)

53 (58)

10 (10)

13 (10)

77 (80)

In the past 6 months, have you 
borrowed money or maxed 
out your credit card in order to 
buy something for your child/
children? 

Online shopping makes it too 
easy to take on credit.

I think it is OK to buy consumer 
goods with a payment plan, 
on credit, or using borrowed 
money.

The ease of shopping online 
makes me shop more in total.

I think it is OK to finance a 
vacation trip with a payment 
plan, on credit, or using 
borrowed money.

Tariffs will in the end make me 
consume less than before.

Yes, more than once, %
Yes, once, %
No, %
Don’t know, %

(vs previous year)
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Key findings 

61 per cent of Austrian respondents say 
that they would rather buy from an online 
vendor situated in their own country than 
somewhere else. This is to be compared to 
the European average of 63 per cent of all 
European respondents saying the same. 

Austria exhibits the lowest share of 
respondents who say that they are con-
sidering moving to another country due 
to financial circumstances in their current 
country. 8 per cent of Austrians state 
agreement with the notion that domestic 
financial circumstances are compelling 
them to migrate to some other country, 
which can be compared to the Europe-
an average of 18 per cent of European 
respondents stating the same. Only the 
Czech Republic matches Austria with the 
same low share of 8 per cent. Austria also 
has the highest share of respondents ex-
plicitly disagreeing with the same notion 
at 79 per cent, which can be compared 
to the European average of explicit disa-
greement of 63 per cent.

75 per cent of Austrian respondents say 
that their financial situation has never 
been a factor for a failed domestic re-
lationship, which is the second highest 
share of respondents denying this to be 
the case of all polled European countries. 
Only Estonia comes in before Austria, with 
83 per cent of respondents saying that fi-
nances never interfered with their domes-
tic relationships. This can be compared to 
the European average of 67 per cent.

AustriaAT

Population size:  8,772,865

GDP per capita, in Euro:   42,100

Adjusted gross  
disposable income  
of households  
per capita:  26,730

Data from 2017 if nothing else is stated.
Source: Eurostat

Payment time for bills

During the last 12 months, 
have you at one or several 
times not paid a bill on time?  

Yes, 5 bills or more, %
Yes, 2–4 bills, %
Yes, one bill, %
No, %
Don’t know, %

(vs previous year)

7 (7)

16 (15)

17 (17)
59 (60)

1 (2)



What were the reasons for not paying the bill/bills on time?

2018  
2017 

I forgot to 
pay the bill/s

I did not want  
to pay the 
bill/s

OtherI did not have 
the money to 
pay the bill/s

I had technical 
issues that pre-
vented me from 
paying on time

Don’t know

In the past 6 months, have you 
borrowed money or maxed 
out your credit card in order to 
buy something for your child/
children? 

Online shopping makes it too 
easy to take on credit.

I think it is OK to buy consumer 
goods with a payment plan, 
on credit, or using borrowed 
money.

The ease of shopping online 
makes me shop more in total.

I think it is OK to finance a 
vacation trip with a payment 
plan, on credit, or using 
borrowed money.

Tariffs will in the end make me 
consume less than before.

Yes, more than once, %
Yes, once, %
No, %
Don’t know, %

(vs previous year)

Family and household economy

Globalised e-commerce

Agree, %
Neither agree  
nor disagree, %
Disagree, %
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Key findings 

53 per cent of Belgian respondents say 
that they prefer to do their online shop-
ping from an online vendor situated in 
their own country, which is slightly below 
the European average of 63 per cent of 
European respondents stating the same.

Belgian respondents are among those 
with the highest levels of negative atti-
tudes towards digital invoicing. 26 per 
cent of Belgian respondents explicitly 
disagree with preferring digital invoices. 
Only Switzerland matches Belgium when 
it comes to disliking digital invoices, at 
26 per cent. This can be compared to the 
European average of 16 per cent.

66 per cent of Belgian respondents say 
that children should learn more about 
household finances while in school. While 
this is still a sizeable majority of respond-
ents, it is nonetheless the second lowest 
of all polled European countries. Only 
France comes in lower at 58 per cent, 
which can be compared to the European 
average of 74 per cent.

BelgiumBE

Population size:  11,351,727 

GDP per capita, in Euro:   38,700

Adjusted gross  
disposable income  
of households  
per capita:  24,963

Data from 2017 if nothing else is stated.
Source: Eurostat

Payment time for bills

During the last 12 months, 
have you at one or several 
times not paid a bill on time?  

Yes, 5 bills or more, %
Yes, 2–4 bills, %
Yes, one bill, %
No, %
Don’t know, %

(vs previous year)

9 (12)

14 (19)

17 (15)
59 (51)
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What were the reasons for not paying the bill/bills on time?

2018  
2017 

I forgot to 
pay the bill/s

I did not want  
to pay the 
bill/s

OtherI did not have 
the money to 
pay the bill/s

I had technical 
issues that pre-
vented me from 
paying on time

Don’t know

In the past 6 months, have 
you borrowed money or 
maxed out your credit card 
in order to buy something for 
your child/children? 

Online shopping makes it too 
easy to take on credit.

I think it is OK to buy 
consumer goods with a 
payment plan, on credit, or 
using borrowed money.

The ease of shopping online 
makes me shop more in total.

I think it is OK to finance a 
vacation trip with a payment 
plan, on credit, or using 
borrowed money.

Tariffs will in the end make 
me consume less than before.

Yes, more than once, %
Yes, once, %
No, %
Don’t know, %

(vs previous year)

Family and household economy

Globalised e-commerce

Agree, %
Neither agree  
nor disagree, %
Disagree, %
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Key findings 

With 72 per cent of Czech respondents 
saying that they save money on a month-
ly basis, the Czech Republic comes in 
among the countries with the highest 
reported levels. The Czech Republic is, 
in this respect, second only to Sweden, 
where 74 per cent of respondents report 
saving money on a monthly basis, which 
can be compared to the European aver-
age of 59 per cent.

46 per cent of Czech respondents agree 
with the notion that the economy in 
their country is getting better. This is the 
highest share of respondents stating such 
economic optimism of all polled Europe-
an countries, and can be compared to the 
European average of 30 per cent.

11 per cent of Czech respondents say that 
they do not have their financial situation 
under control. This is the lowest share 
of respondents of all polled European 
countries and can be compared to the 
European average of 18 per cent.

Czech RepublicCZ

Population size:  10,578,820 

GDP per capita, in Euro:   18,100

Adjusted gross  
disposable income  
of households  
per capita:  17,576

Data from 2017 if nothing else is stated.
Source: Eurostat

Payment time for bills

During the last 12 months, 
have you at one or several 
times not paid a bill on time?  

Yes, 5 bills or more, %
Yes, 2–4 bills, %
Yes, one bill, %
No, %
Don’t know, %

(vs previous year)
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What were the reasons for not paying the bill/bills on time?

2018  
2017 

I forgot to 
pay the bill/s

I did not want  
to pay the 
bill/s

OtherI did not have 
the money to 
pay the bill/s

I had technical 
issues that pre-
vented me from 
paying on time

Don’t know

In the past 6 months, have you 
borrowed money or maxed 
out your credit card in order to 
buy something for your child/
children? 

Online shopping makes it too 
easy to take on credit.

I think it is OK to buy consumer 
goods with a payment plan, 
on credit, or using borrowed 
money.

The ease of shopping online 
makes me shop more in total.

I think it is OK to finance a 
vacation trip with a payment 
plan, on credit, or using 
borrowed money.

Tariffs will in the end make me 
consume less than before.

Yes, more than once, %
Yes, once, %
No, %
Don’t know, 0% (1)

(vs previous year)

Family and household economy

Globalised e-commerce

Agree, %
Neither agree  
nor disagree, %
Disagree, %
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Key findings 

18 per cent of Danish respondents report 
not having enough money for a dignified 
existence. While this entails that almost 
one in five Danes feels deprived of a 
dignified existence in financial terms, it is 
still the lowest share of respondents of all 
polled European countries and is matched 
only by the Czech Republic, which also 
comes in at 18 per cent. This can be com-
pared to the European average of 30 per 
cent.

71 per cent of Danish respondents say that 
their financial situation has never been a 
factor for getting stuck in an unwanted 
domestic relationship, which is the second 
highest share of respondents saying so. 
Only Estonia comes in ahead at 83 per 
cent, and it can be compared to the Euro-
pean average of 59 per cent.

21 per cent of Danish respondents agree 
with the notion that they make a larger 
share of their purchases online today 
compared to one year ago. This is the 
lowest share of respondents saying so of 
all polled European countries and can be 
compared to the European average of 41 
per cent.

DenmarkDK

Population size:  5,748,769 

GDP per capita, in Euro:   50,100

Adjusted gross  
disposable income  
of households  
per capita:  24,125  

Data from 2017 if nothing else is stated.
Source: Eurostat

Payment time for bills

During the last 12 months, 
have you at one or several 
times not paid a bill on time?  

Yes, 5 bills or more, %
Yes, 2–4 bills, %
Yes, one bill, %
No, %
Don’t know, %

(vs previous year)
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What were the reasons for not paying the bill/bills on time?

2018  
2017 

I forgot to 
pay the bill/s

I did not want  
to pay the 
bill/s

OtherI did not have 
the money to 
pay the bill/s

I had technical 
issues that pre-
vented me from 
paying on time

Don’t know

In the past 6 months, have you 
borrowed money or maxed 
out your credit card in order to 
buy something for your child/
children? 

Online shopping makes it too 
easy to take on credit.

I think it is OK to buy consumer 
goods with a payment plan, 
on credit, or using borrowed 
money.

The ease of shopping online 
makes me shop more in total.

I think it is OK to finance a 
vacation trip with a payment 
plan, on credit, or using 
borrowed money.

Tariffs will in the end make me 
consume less than before.

Yes, more than once, %
Yes, once, %
No, %
Don’t know, %

(vs previous year)

Family and household economy

Globalised e-commerce

Agree, %
Neither agree  
nor disagree, %
Disagree, %

Agree, %
Neither agree  
nor disagree, %
Disagree, %
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Key findings 

59 per cent of Estonian respondents  
say that they are worried that their chil-
dren won’t be able to leave the nest as 
early as they would like to due to financial 
reasons. This is the highest share of re-
spondents stating this to be the case of 
all polled European countries, and can be 
compared to the European  
average of 25 per cent.

At the same time, Estonia exhibits the 
highest share of respondents who say that 
they never have been forced to move back 
in with their parents for financial reasons. 
79 per cent of Estonian respondents say 
this has never occurred to them, which 
is substantially higher than the European 
average of 66 per cent.

Estonians are among the least worried 
about the impact of a weakened Europe-
an Union on their personal finances. 31 
per cent of Estonians disagree with the 
notion that a weakened Europe will have 
a negative impact on their personal fi-
nances, which is the highest level of disa-
greement with this notion of all polled Eu-
ropean countries. This can be compared 
to the European average of 22 per cent.

EstoniaEE

Population size:  1,315,635 

GDP per capita, in Euro:   18,000

Adjusted gross  
disposable income  
of households  
per capita:  15,963

Data from 2017 if nothing else is stated.
Source: Eurostat

Payment time for bills

During the last 12 months, 
have you at one or several 
times not paid a bill on time?  

Yes, 5 bills or more, %
Yes, 2–4 bills, %
Yes, one bill, %
No, %
Don’t know, %

(vs previous year)
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What were the reasons for not paying the bill/bills on time?

2018  
2017 

I forgot to 
pay the bill/s

I did not want  
to pay the 
bill/s

OtherI did not have 
the money to 
pay the bill/s

I had technical 
issues that pre-
vented me from 
paying on time

Don’t know

In the past 6 months, have you 
borrowed money or maxed 
out your credit card in order to 
buy something for your child/
children? 

Online shopping makes it too 
easy to take on credit.

I think it is OK to buy consumer 
goods with a payment plan, 
on credit, or using borrowed 
money.

The ease of shopping online 
makes me shop more in total.

I think it is OK to finance a 
vacation trip with a payment 
plan, on credit, or using 
borrowed money.

Tariffs will in the end make me 
consume less than before.

Yes, more than once, %
Yes, once, %
No, %
Don’t know, 0% (1)

(vs previous year)

Family and household economy

Globalised e-commerce

Agree, %
Neither agree  
nor disagree, %
Disagree, %

Agree, %
Neither agree  
nor disagree, %
Disagree, %

Agree, %
Neither agree  
nor disagree, %
Disagree, %
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Disagree, %
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Key findings 

63 per cent of Finnish respondents say 
that they prefer an online vendor that is 
situated in their own country, which is on 
par with the European average of 63 per 
cent.

Finnish respondents do not worry about 
the ability of their children to afford hous-
ing. 57 per cent of Finnish respondents 
disagree with the notion that their children 
won’t be able to leave the nest as early as 
they would like to due to financial reasons. 
This level of disagreement is only matched 
by Danish respondents, where an equal 
proportion of respondents, 57 per cent, 
hold to the same disagreement. This can 
be compared to the European average of 
40 per cent.

52 per cent of Finnish respondents say 
that they have not bought anything from 
a Chinese online vendor during the past 
twelve months. This is the highest share of 
respondents saying they haven’t bought 
anything from China, and can be com-
pared to the European average of 40 per 
cent.

FinlandFI

Population size:  5,503,297  

GDP per capita, in Euro:   40,600  

Adjusted gross  
disposable income  
of households  
per capita:  24,169

Data from 2017 if nothing else is stated.
Source: Eurostat

Payment time for bills

During the last 12 months, 
have you at one or several 
times not paid a bill on time?  

Yes, 5 bills or more, %
Yes, 2–4 bills, %
Yes, one bill, %
No, %
Don’t know, %

(vs previous year)
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What were the reasons for not paying the bill/bills on time?

2018  
2017 

I forgot to 
pay the bill/s

I did not want  
to pay the 
bill/s

OtherI did not have 
the money to 
pay the bill/s

I had technical 
issues that pre-
vented me from 
paying on time

Don’t know

In the past 6 months, have you 
borrowed money or maxed 
out your credit card in order to 
buy something for your child/
children? 

Online shopping makes it too 
easy to take on credit.

I think it is OK to buy consumer 
goods with a payment plan, 
on credit, or using borrowed 
money.

The ease of shopping online 
makes me shop more in total.

I think it is OK to finance a 
vacation trip with a payment 
plan, on credit, or using 
borrowed money.

Tariffs will in the end make me 
consume less than before.

Yes, more than once, %
Yes, once, %
No, %
Don’t know, 0% (1)

(vs previous year)

Family and household economy

Globalised e-commerce

Agree, %
Neither agree  
nor disagree, %
Disagree, %

Agree, %
Neither agree  
nor disagree, %
Disagree, %

Agree, %
Neither agree  
nor disagree, %
Disagree, %
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Neither agree  
nor disagree, %
Disagree, %
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Disagree, %
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Key findings 

69 per cent of French respondents say 
that they prefer an online vendor to 
be situated in their own home country, 
which is slightly higher than the European 
average of 63 per cent.

French respondents don’t care much for 
the school system teaching children about 
household finances. Only 19 per cent of 
French respondents agree with the notion 
that schools have a big responsibility for 
educating children about household fi-
nances. This is a low share of agreement, 
given that the European average is 57 per 
cent.

29 per cent of French respondents say 
that they believe they have a reasonable 
chance of substantially improving their 
financial situation. This is the lowest level 
of belief in such economic agency of all 
polled European countries, with the  
European average being 44 per cent.

FranceFR

Population size:  66,989,083

GDP per capita, in Euro:   34,200

Adjusted gross  
disposable income  
of households  
per capita:  25,022

Data from 2017 if nothing else is stated.
Source: Eurostat

Payment time for bills

During the last 12 months, 
have you at one or several 
times not paid a bill on time?  

Yes, 5 bills or more, %
Yes, 2–4 bills, %
Yes, one bill, %
No, %
Don’t know, %

(vs previous year)
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What were the reasons for not paying the bill/bills on time?

2018  
2017 

I forgot to 
pay the bill/s

I did not want  
to pay the 
bill/s

OtherI did not have 
the money to 
pay the bill/s

I had technical 
issues that pre-
vented me from 
paying on time

Don’t know

In the past 6 months, have you 
borrowed money or maxed 
out your credit card in order to 
buy something for your child/
children? 

Online shopping makes it too 
easy to take on credit.

I think it is OK to buy consumer 
goods with a payment plan, 
on credit, or using borrowed 
money.

The ease of shopping online 
makes me shop more in total.

I think it is OK to finance a 
vacation trip with a payment 
plan, on credit, or using 
borrowed money.

Tariffs will in the end make me 
consume less than before.

Yes, more than once, %
Yes, once, %
No, %
Don’t know, %

(vs previous year)

Family and household economy

Globalised e-commerce

Agree, %
Neither agree  
nor disagree, %
Disagree, %

Agree, %
Neither agree  
nor disagree, %
Disagree, %

Agree, %
Neither agree  
nor disagree, %
Disagree, %

Agree, %
Neither agree  
nor disagree, %
Disagree, %

(vs previous year)

Agree, %
Neither agree  
nor disagree, %
Disagree, %

(vs previous year)

16 (9)

17 (15)

66 (74)

1 (1)

37 (41)

22 (23)

41 (36)

16 (18)
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Key findings 

76 per cent of German respondents  
say that they prefer an online vendor to be 
situated in their own country, which is in 
the upper bounds compared to the rest of 
Europe. The European average is 63 per 
cent, and Germany is not far behind Poland 
(78 per cent), the UK (77 per cent) and the 
Czech Republic (77 per cent).

10 per cent of German respondents who 
report having been late in paying a bill or 
bills in the past twelve months mention 
not wanting to pay the bill or bills as their 
reason for not doing so. This is matched 
only by France, where 10 per cent also say 
the same. This is the highest share of re-
spondents citing intentional late payment, 
and can be compared to the European 
average of only 1 per cent.

12 per cent of German respondents 
say that they do not have their financial 
situation under control. This is the sec-
ond-lowest rate for that particular opin-
ion, second only to the Czech Republic at 
11 per cent and matched only by Austria 
at 12 per cent. The European average is 
18 per cent.

GermanyDE

Population size:  82,521,653  

GDP per capita, in Euro:   39,600

Adjusted gross  
disposable income  
of households  
per capita:  28,473

Data from 2017 if nothing else is stated.
Source: Eurostat

Payment time for bills

During the last 12 months, 
have you at one or several 
times not paid a bill on time?  

Yes, 5 bills or more, %
Yes, 2–4 bills, %
Yes, one bill, %
No, %
Don’t know, %

(vs previous year)
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What were the reasons for not paying the bill/bills on time?

2018  
2017 

I forgot to 
pay the bill/s

I did not want  
to pay the 
bill/s

OtherI did not have 
the money to 
pay the bill/s

I had technical 
issues that pre-
vented me from 
paying on time

Don’t know

In the past 6 months, have you 
borrowed money or maxed 
out your credit card in order to 
buy something for your child/
children? 

Online shopping makes it too 
easy to take on credit.

I think it is OK to buy consumer 
goods with a payment plan, 
on credit, or using borrowed 
money.

The ease of shopping online 
makes me shop more in total.

I think it is OK to finance a 
vacation trip with a payment 
plan, on credit, or using 
borrowed money.

Tariffs will in the end make me 
consume less than before.

Yes, more than once, %
Yes, once, %
No, %
Don’t know, 0% (1)

(vs previous year)

Family and household economy

Globalised e-commerce

Agree, %
Neither agree  
nor disagree, %
Disagree, %

Agree, %
Neither agree  
nor disagree, %
Disagree, %

Agree, %
Neither agree  
nor disagree, %
Disagree, %

Agree, %
Neither agree  
nor disagree, %
Disagree, %

(vs previous year)

Agree, %
Neither agree  
nor disagree, %
Disagree, %

(vs previous year)

20 (21)

15 (18)

64 (61)

28 (32)

31 (29)

41 (40)

1 (0)

13 (11)

22 (19)

65 (70)

33
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34

32

34
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Key findings 

57 per cent of Greek respondents say that 
they prefer an online vendor to be situated 
in their own country rather than some-
where else, which can be compared to the 
European average of 63 per cent.

65 per cent of Greek respondents who 
were late with paying a bill or bills in the 
past twelve months mention not having 
enough money as the cause for their late 
payment. This is the highest share of re-
spondents who mention this as the cause 
for late payment of all polled European 
countries, and can be compared to the 
European average of at 40 per cent.

74 per cent of Greek respondents with 
children at home say that they fear that 
they will have to support their children  
after they leave the nest. This is the high-
est share of respondents stating such fears 
among all polled European countries, and 
can be compared to the European average 
of 50 per cent.

GreeceGR

Population size:  10,768,193

GDP per capita, in Euro:   16,700

Adjusted gross  
disposable income  
of households  
per capita:  14,539

Data from 2017 if nothing else is stated.
Source: Eurostat

Payment time for bills

During the last 12 months, 
have you at one or several 
times not paid a bill on time?  

Yes, 5 bills or more, %
Yes, 2–4 bills, %
Yes, one bill, %
No, %
Don’t know, 0% (0)

(vs previous year)
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What were the reasons for not paying the bill/bills on time?

2018  
2017 

I forgot to 
pay the bill/s

I did not want  
to pay the 
bill/s

OtherI did not have 
the money to 
pay the bill/s

I had technical 
issues that pre-
vented me from 
paying on time

Don’t know

In the past 6 months, have you 
borrowed money or maxed 
out your credit card in order to 
buy something for your child/
children? 

Online shopping makes it too 
easy to take on credit.

I think it is OK to buy consumer 
goods with a payment plan, 
on credit, or using borrowed 
money.

The ease of shopping online 
makes me shop more in total.

I think it is OK to finance a 
vacation trip with a payment 
plan, on credit, or using 
borrowed money.

Tariffs will in the end make me 
consume less than before.

Yes, more than once, %
Yes, once, %
No, %
Don’t know, 0% (1)

(vs previous year)

Family and household economy

Globalised e-commerce

Agree, %
Neither agree  
nor disagree, %
Disagree, %

Agree, %
Neither agree  
nor disagree, %
Disagree, %

Agree, %
Neither agree  
nor disagree, %
Disagree, %

Agree, %
Neither agree  
nor disagree, %
Disagree, %

(vs previous year)

Agree, %
Neither agree  
nor disagree, %
Disagree, %

(vs previous year)

7 (10)

14 (16)

79 (73)

1 (1)

36 (37)

22 (22)

42 (40)

13 (13)

15 (15)

72 (72)
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Key findings 

59 per cent of Hungarian respondents 
say that they prefer an online vendor to 
be from their own country. This is slightly 
lower than the European average of 
63 per cent.

35 per cent of Hungarian respondents  
say that they are considering moving to 
another country due to the domestic 
financial situation, which is the highest 
share among all polled European  
countries. The European average is  
18 per cent.

43 per cent of Hungarian respondents 
disagree with the notion that their own 
personal finances are getting better.  
This is the second-highest share of  
respondents disagreeing with the same  
of all polled European countries, sur-
passed only by Greece at 53 per cent. 
The European average of disagreement  
is 28 per cent.

HungaryHU

Population size:  9,797,561 

GDP per capita, in Euro:   12,700

Adjusted gross  
disposable income  
of households  
per capita:  14,409

Data from 2017 if nothing else is stated.
Source: Eurostat

Payment time for bills

During the last 12 months, 
have you at one or several 
times not paid a bill on time?  

Yes, 5 bills or more, %
Yes, 2–4 bills, %
Yes, one bill, %
No, %
Don’t know, %

(vs previous year)
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What were the reasons for not paying the bill/bills on time?

2018  
2017 

I forgot to 
pay the bill/s

I did not want  
to pay the 
bill/s

OtherI did not have 
the money to 
pay the bill/s

I had technical 
issues that pre-
vented me from 
paying on time

Don’t know

In the past 6 months, have you 
borrowed money or maxed 
out your credit card in order to 
buy something for your child/
children? 

Online shopping makes it too 
easy to take on credit.

I think it is OK to buy consumer 
goods with a payment plan, 
on credit, or using borrowed 
money.

The ease of shopping online 
makes me shop more in total.

I think it is OK to finance a 
vacation trip with a payment 
plan, on credit, or using 
borrowed money.

Tariffs will in the end make me 
consume less than before.

Yes, more than once, %
Yes, once, %
No, %
Don’t know, 0% (2)

(vs previous year)

Family and household economy

Globalised e-commerce

Agree, %
Neither agree  
nor disagree, %
Disagree, %

Agree, %
Neither agree  
nor disagree, %
Disagree, %

Agree, %
Neither agree  
nor disagree, %
Disagree, %

Agree, %
Neither agree  
nor disagree, %
Disagree, %

(vs previous year)

Agree, %
Neither agree  
nor disagree, %
Disagree, %

(vs previous year)

17 (17)

22 (22)

60 (59)

36 (38)

26 (24)

38 (38)
30 (29)

24 (22)

47 (50)
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Key findings 

53 per cent of Irish respondents say 
that they prefer an online vendor to be 
from their own country rather than some 
other country. This is lower than the  
European average of 63 per cent.

35 per cent of Irish respondents  
report, in the context of online shopping, 
that they have bought something that 
turned out to be more expensive than 
they thought. Of all polled European coun-
tries, this is the highest share of respond-
ents reporting this. The European average 
is 22 per cent.

30 per cent of Irish respondents say they 
believe it is alright to finance a vacation 
trip with a payment plan, on credit, or 
otherwise using borrowed money, which 
is the highest share of respondents saying 
so among all polled European countries. 
The European average stands at 16 per 
cent, which is only half of the share re-
ported for Ireland.

IrelandIR

Population size:  4,784,383 

GDP per capita, in Euro:   61,200

Adjusted gross  
disposable income  
of households  
per capita:  20,001

Data from 2017 if nothing else is stated.
Source: Eurostat

Payment time for bills

During the last 12 months, 
have you at one or several 
times not paid a bill on time?  

Yes, 5 bills or more, %
Yes, 2–4 bills, %
Yes, one bill, %
No, %
Don’t know, %

(vs previous year)
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What were the reasons for not paying the bill/bills on time?

2018  
2017 

I forgot to 
pay the bill/s

I did not want  
to pay the 
bill/s

OtherI did not have 
the money to 
pay the bill/s

I had technical 
issues that pre-
vented me from 
paying on time

Don’t know

In the past 6 months, have you 
borrowed money or maxed 
out your credit card in order to 
buy something for your child/
children? 

Online shopping makes it too 
easy to take on credit.

I think it is OK to buy consumer 
goods with a payment plan, 
on credit, or using borrowed 
money.

The ease of shopping online 
makes me shop more in total.

I think it is OK to finance a 
vacation trip with a payment 
plan, on credit, or using 
borrowed money.

Tariffs will in the end make me 
consume less than before.

Yes, more than once, %
Yes, once, %
No, %
Don’t know, 0% (1)

(vs previous year)

Family and household economy

Globalised e-commerce

Agree, %
Neither agree  
nor disagree, %
Disagree, %

Agree, %
Neither agree  
nor disagree, %
Disagree, %

Agree, %
Neither agree  
nor disagree, %
Disagree, %

Agree, %
Neither agree  
nor disagree, %
Disagree, %

(vs previous year)

Agree, %
Neither agree  
nor disagree, %
Disagree, %

(vs previous year)

9 (8)

20 (19)

70 (72)

22 (22)

30 (30)

47 (47)

1 (1)

17 (17)

25 (25)58 (59)

47

34

18

34

35

31

49

39

12

European Consumer Payment Report 201834

Key findings 

56 per cent of Italian respondents say 
that they prefer an online vendor to  
be from their own country. This is lower 
than the European average of 63 per cent.

Only 15 per cent of Italian respondents 
agree that the economy in their country 
is getting better, a low share that is only 
surpassed by Greece, where only 10 per 
cent of respondents say the same. The 
European average is 30 per cent.

58 per cent of Italian respondents say 
that they make a larger share of their 
purchases online today compared to a 
year ago, which is the highest share of all 
polled European countries. The European 
average stands at 41 per cent.

ItalyIT

Population size:  60,589,445  

GDP per capita, in Euro:   28,500

Adjusted gross  
disposable income  
of households  
per capita:  21,804

Data from 2017 if nothing else is stated.
Source: Eurostat

Payment time for bills

During the last 12 months, 
have you at one or several 
times not paid a bill on time?  

Yes, 5 bills or more, %
Yes, 2–4 bills, %
Yes, one bill, %
No, %
Don’t know, %

(vs previous year)
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What were the reasons for not paying the bill/bills on time?

2018  
2017 

I forgot to 
pay the bill/s

I did not want  
to pay the 
bill/s

OtherI did not have 
the money to 
pay the bill/s

I had technical 
issues that pre-
vented me from 
paying on time

Don’t know

In the past 6 months, have you 
borrowed money or maxed 
out your credit card in order to 
buy something for your child/
children? 

Online shopping makes it too 
easy to take on credit.

I think it is OK to buy consumer 
goods with a payment plan, 
on credit, or using borrowed 
money.

The ease of shopping online 
makes me shop more in total.

I think it is OK to finance a 
vacation trip with a payment 
plan, on credit, or using 
borrowed money.

Tariffs will in the end make me 
consume less than before.

Yes, more than once, %
Yes, once, %
No, %
Don’t know, %

(vs previous year)

Family and household economy

Globalised e-commerce

Agree, %
Neither agree  
nor disagree, %
Disagree, %

Agree, %
Neither agree  
nor disagree, %
Disagree, %

Agree, %
Neither agree  
nor disagree, %
Disagree, %

Agree, %
Neither agree  
nor disagree, %
Disagree, %

(vs previous year)

Agree, %
Neither agree  
nor disagree, %
Disagree, %

(vs previous year)

17 (19)

17 (13)

65 (67)

1 (1)

46 (48)

22 (19)

33 (33)
19 (20)

20 (18)61 (62)
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Key findings 

45 per cent of Latvian respondents prefer 
to do their online shopping from an online 
vendor that is situated in their own coun-
try. This is the lowest rate of preference 
among all polled European countries, and 
can be compared to the European average 
of 63 per cent.

66 per cent of Latvians say that they have 
concerns about the potential inferior qual-
ity of the goods received when they are 
buying goods from a foreign online vendor. 
This is the highest rate among all polled 
European countries, and can be compared 
to the European average of 49 per cent.

Latvia ranks as the nation in which re-
spondents are most prudent about their 
due diligence when they shop online. 47 
per cent of Latvians explicitly disagree 
that they rarely read the terms and con-
ditions when they shop online. This is the 
highest such rate of disagreement among 
all polled European countries, and can be 
compared to the European average of 34 
per cent.

LatviaLV

Population size:  1,950,116 

GDP per capita, in Euro:   13,900

Adjusted gross  
disposable income  
of households  
per capita:  14,036

Data from 2017 if nothing else is stated.
Source: Eurostat

Payment time for bills

During the last 12 months, 
have you at one or several 
times not paid a bill on time?  

Yes, 5 bills or more, %
Yes, 2–4 bills, %
Yes, one bill, %
No, %
Don’t know, %

(vs previous year)
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What were the reasons for not paying the bill/bills on time?

2018  
2017 

I forgot to 
pay the bill/s

I did not want  
to pay the 
bill/s

OtherI did not have 
the money to 
pay the bill/s

I had technical 
issues that pre-
vented me from 
paying on time

Don’t know

In the past 6 months, have you 
borrowed money or maxed 
out your credit card in order to 
buy something for your child/
children? 

Online shopping makes it too 
easy to take on credit.

I think it is OK to buy consumer 
goods with a payment plan, 
on credit, or using borrowed 
money.

The ease of shopping online 
makes me shop more in total.

I think it is OK to finance a 
vacation trip with a payment 
plan, on credit, or using 
borrowed money.

Tariffs will in the end make me 
consume less than before.

Yes, more than once, %
Yes, once, %
No, %
Don’t know, 0% (1)

(vs previous year)

Family and household economy

Globalised e-commerce

Agree, %
Neither agree  
nor disagree, %
Disagree, %

Agree, %
Neither agree  
nor disagree, %
Disagree, %

Agree, %
Neither agree  
nor disagree, %
Disagree, %

Agree, %
Neither agree  
nor disagree, %
Disagree, %

(vs previous year)

Agree, %
Neither agree  
nor disagree, %
Disagree, %

(vs previous year)

13 (14)

8 (8)

77 (77)

1 (1)

39 (35)
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38 (41)
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Key findings 

49 per cent of Lithuanian respondents 
say that they prefer to buy goods and 
services from an online vendor situated in 
their own country rather than somewhere 
else. This is the second lowest rate of 
agreement among all polled European 
countries, only matched by Estonia, and 
far below the European average of 63 
per cent. 

39 per cent of Lithuanian respondents 
disagree that online shopping makes it 
too easy to shop on credit, which is the 
highest rate of disagreement with this  
notion of all polled European countries. 
The European average is 20 per cent.

74 per cent of Lithuanians say that tariffs 
will end up making the prices for goods 
and services costlier for them, which is 
the second highest level of such senti-
ment, and second only to Portugal at  
75 per cent. The European average  
stands at 62 per cent.

LithuaniaLT

Population size:  2,847,904 

GDP per capita, in Euro:   14,900  

Adjusted gross  
disposable income  
of households  
per capita:  17,561

Data from 2017 if nothing else is stated.
Source: Eurostat

Payment time for bills

During the last 12 months, 
have you at one or several 
times not paid a bill on time?  

Yes, 5 bills or more, %
Yes, 2–4 bills, %
Yes, one bill, %
No, %
Don’t know, %

(vs previous year)
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What were the reasons for not paying the bill/bills on time?

2018  
2017 

I forgot to 
pay the bill/s

I did not want  
to pay the 
bill/s

OtherI did not have 
the money to 
pay the bill/s

I had technical 
issues that pre-
vented me from 
paying on time

Don’t know

In the past 6 months, have you 
borrowed money or maxed 
out your credit card in order to 
buy something for your child/
children? 

Online shopping makes it too 
easy to take on credit.

I think it is OK to buy consumer 
goods with a payment plan, 
on credit, or using borrowed 
money.

The ease of shopping online 
makes me shop more in total.

I think it is OK to finance a 
vacation trip with a payment 
plan, on credit, or using 
borrowed money.

Tariffs will in the end make me 
consume less than before.

Yes, more than once, %
Yes, once, %
No, %
Don’t know, %

(vs previous year)

Family and household economy

Globalised e-commerce

Agree, %
Neither agree  
nor disagree, %
Disagree, %

Agree, %
Neither agree  
nor disagree, %
Disagree, %

Agree, %
Neither agree  
nor disagree, %
Disagree, %

Agree, %
Neither agree  
nor disagree, %
Disagree, %

(vs previous year)

Agree, %
Neither agree  
nor disagree, %
Disagree, %

(vs previous year)
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12 (10)

79 (84)
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24 (25)
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Key findings 

67 per cent of Dutch respondents say that 
they prefer an online vendor from their own 
country rather than from somewhere else. 
This is slightly higher than the European 
average of 63 per cent. 

27 per cent of Dutch respondents say 
that they do not have any concerns, such 
as fearing inferior product quality or en-
vironmental, health or other concerns, 
when ordering products from a foreign 
online vendor. This is the highest share of 
respondents saying they do not feel any 
concerns, and can be compared to the 
European average of 15 per cent.

Only 34 per cent of Dutch respondents say 
that they are worried that their personal 
details will end up in the wrong hands 
when shopping online, which is the lowest 
rate of reported concern over this matter 
among all polled European countries. The 
European average is 51 per cent. 

Coincidentally, Dutch respondents  
report the lowest rate of credit card use 
online. 21 per cent of Dutch respondents 
say that they often use their credit card 
online, compared to the European aver-
age of 38 per cent.

The NetherlandsNL

Population size:  17,081,507  

GDP per capita, in Euro:   43,000

Adjusted gross  
disposable income  
of households  
per capita:  24,699

Data from 2017 if nothing else is stated.
Source: Eurostat

Payment time for bills

During the last 12 months, 
have you at one or several 
times not paid a bill on time?  

Yes, 5 bills or more, %
Yes, 2–4 bills, %
Yes, one bill, %
No, %
Don’t know, %

(vs previous year)

%

0

10

20

30

40

50

60

6 (6)

17 (16)

16 (17)59 (59)

1 (3)

50

39

8
13 3 3

50
43

6
13 5 3



European Consumer Payment Report 201838



What were the reasons for not paying the bill/bills on time?

2018  
2017 

I forgot to 
pay the bill/s

I did not want  
to pay the 
bill/s

OtherI did not have 
the money to 
pay the bill/s

I had technical 
issues that pre-
vented me from 
paying on time

Don’t know

In the past 6 months, have you 
borrowed money or maxed 
out your credit card in order to 
buy something for your child/
children? 

Online shopping makes it too 
easy to take on credit.

I think it is OK to buy consumer 
goods with a payment plan, 
on credit, or using borrowed 
money.

The ease of shopping online 
makes me shop more in total.

I think it is OK to finance a 
vacation trip with a payment 
plan, on credit, or using 
borrowed money.

Tariffs will in the end make me 
consume less than before.

Yes, more than once, %
Yes, once, %
No, %
Don’t know, %

(vs previous year)

Family and household economy

Globalised e-commerce

Agree, %
Neither agree  
nor disagree, %
Disagree, %

Agree, %
Neither agree  
nor disagree, %
Disagree, %

Agree, %
Neither agree  
nor disagree, %
Disagree, %

Agree, %
Neither agree  
nor disagree, %
Disagree, %

(vs previous year)

Agree, %
Neither agree  
nor disagree, %
Disagree, %

(vs previous year)

6 (5)

13 (8)
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Key findings 

63 per cent of Norwegian respondents say 
that they prefer an online vendor to be from 
their own country rather than from some 
other country. This is on par with the Euro-
pean average of 63 per cent.

15 per cent of Norwegians say that social 
media creates a pressure to consume 
more than they think they should be con-
suming. This is the lowest rate among all 
polled European countries, compared to 
the European average of 42 per cent.

Norwegians are not particularly worried 
about the weakening of the European 
Union impacting their personal finances. 
Only 24 per cent of Norwegian respond-
ents say that they are worried about a 
weakening European Union impacting 
their personal finances, which is the 
lowest rate among all polled European 
countries, and can be compared to the 
European average of 42 per cent.

NorwayNO

Population size:  5,258,317  

GDP per capita, in Euro:   67,100

Adjusted gross  
disposable income  
of households  
per capita:  28,653  

Data from 2017 if nothing else is stated.
Source: Eurostat

Payment time for bills

During the last 12 months, 
have you at one or several 
times not paid a bill on time?  

Yes, 5 bills or more, %
Yes, 2–4 bills, %
Yes, one bill, %
No, %
Don’t know, %

(vs previous year)
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What were the reasons for not paying the bill/bills on time?

2018  
2017 

I forgot to 
pay the bill/s

I did not want  
to pay the 
bill/s

OtherI did not have 
the money to 
pay the bill/s

I had technical 
issues that pre-
vented me from 
paying on time

Don’t know

In the past 6 months, have you 
borrowed money or maxed 
out your credit card in order to 
buy something for your child/
children? 

Online shopping makes it too 
easy to take on credit.

I think it is OK to buy consumer 
goods with a payment plan, 
on credit, or using borrowed 
money.

The ease of shopping online 
makes me shop more in total.

I think it is OK to finance a 
vacation trip with a payment 
plan, on credit, or using 
borrowed money.

Tariffs will in the end make me 
consume less than before.

Yes, more than once, %
Yes, once, %
No, %
Don’t know, 0% (1)

(vs previous year)

Family and household economy

Globalised e-commerce

Agree, %
Neither agree  
nor disagree, %
Disagree, %

Agree, %
Neither agree  
nor disagree, %
Disagree, %

Agree, %
Neither agree  
nor disagree, %
Disagree, %

Agree, %
Neither agree  
nor disagree, %
Disagree, %

(vs previous year)

Agree, %
Neither agree  
nor disagree, %
Disagree, %

(vs previous year)

14 (17)

19 (14)

65 (67)

2 (2)

45 (47)

26 (26)

29 (27) 29 (28)

26 (25)

45 (47)
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Key findings 

78 per cent of Polish respondents state 
that they prefer an online vendor situated 
in their own country. This is the highest 
rate of agreement with this particular 
preference, and can be compared to the 
European average of 63 per cent.

44 per cent of Polish respondents say that 
the ease of shopping online makes them 
shop more in total, which is the highest 
share of all polled European countries, and 
can be compared to the European average 
of 31 per cent.

52 per cent of Polish respondents say that 
they make a larger share of their purchases 
online today compared to one year ago. 
This is the second highest rate among all 
polled European countries, second only to 
Italy at 58 per cent. The European average 
is 41 per cent.

PolandPL

Population size:  37,972,964 

GDP per capita, in Euro:   12,200

Adjusted gross  
disposable income  
of households  
per capita:  15,400

Data from 2017 if nothing else is stated.
Source: Eurostat

Payment time for bills

During the last 12 months, 
have you at one or several 
times not paid a bill on time?  

Yes, 5 bills or more, %
Yes, 2–4 bills, %
Yes, one bill, %
No, %
Don’t know, %

(vs previous year)
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What were the reasons for not paying the bill/bills on time?

2018  
2017 

I forgot to 
pay the bill/s

I did not want  
to pay the 
bill/s

OtherI did not have 
the money to 
pay the bill/s

I had technical 
issues that pre-
vented me from 
paying on time

Don’t know

In the past 6 months, have you 
borrowed money or maxed 
out your credit card in order to 
buy something for your child/
children? 

Online shopping makes it too 
easy to take on credit.

I think it is OK to buy consumer 
goods with a payment plan, 
on credit, or using borrowed 
money.

The ease of shopping online 
makes me shop more in total.

I think it is OK to finance a 
vacation trip with a payment 
plan, on credit, or using 
borrowed money.

Tariffs will in the end make me 
consume less than before.

Yes, more than once, %
Yes, once, %
No, %
Don’t know, 0% (0)

(vs previous year)

Family and household economy

Globalised e-commerce

Agree, %
Neither agree  
nor disagree, %
Disagree, %

Agree, %
Neither agree  
nor disagree, %
Disagree, %

Agree, %
Neither agree  
nor disagree, %
Disagree, %

Agree, %
Neither agree  
nor disagree, %
Disagree, %

(vs previous year)

Agree, %
Neither agree  
nor disagree, %
Disagree, %

(vs previous year)

5 (6)

13 (11)

81 (82)

28 (26)

24 (24)

49 (49)

16 (14)

18 (17)

66 (70)

65

23

11

27

24
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Key findings 

83 per cent of Portuguese respondents 
say that children should learn more about 
household finances while in school, which 
is the highest rate of support for this notion 
among all polled European countries. The 
European average stands at 74 per cent.

44 per cent of Portuguese respondents say 
that they worry about how to afford buy-
ing Christmas presents, the highest share 
of respondents expressing such a worry of 
all polled European countries. The Euro-
pean average stands at 27 per cent.

Portuguese respondents report the highest 
worry of having their personal details end 
up in the wrong hands when shopping on-
line, at 76 per cent. The European average 
is 51 per cent.

PortugalPT

Population size:  10,309,573 

GDP per capita, in Euro:   18,900

Adjusted gross  
disposable income  
of households  
per capita:  17,733

Data from 2017 if nothing else is stated.
Source: Eurostat

Payment time for bills

During the last 12 months, 
have you at one or several 
times not paid a bill on time?  

Yes, 5 bills or more, %
Yes, 2–4 bills, %
Yes, one bill, %
No, %
Don’t know, 0% (1)

(vs previous year)

%

0

10

20

30

40

50

60

5 (7)

17 (18)

16 (16)63 (59)

57

38

3 13 2 1

54

42

5 13
1 0



What were the reasons for not paying the bill/bills on time?

2018  
2017 

I forgot to 
pay the bill/s

I did not want  
to pay the 
bill/s

OtherI did not have 
the money to 
pay the bill/s

I had technical 
issues that pre-
vented me from 
paying on time

Don’t know

In the past 6 months, have you 
borrowed money or maxed 
out your credit card in order to 
buy something for your child/
children? 

Online shopping makes it too 
easy to take on credit.

I think it is OK to buy consumer 
goods with a payment plan, 
on credit, or using borrowed 
money.

The ease of shopping online 
makes me shop more in total.

I think it is OK to finance a 
vacation trip with a payment 
plan, on credit, or using 
borrowed money.

Tariffs will in the end make me 
consume less than before.

Yes, more than once, %
Yes, once, %
No, %
Don’t know, %

(vs previous year)

Family and household economy

Globalised e-commerce

Agree, %
Neither agree  
nor disagree, %
Disagree, %

Agree, %
Neither agree  
nor disagree, %
Disagree, %

Agree, %
Neither agree  
nor disagree, %
Disagree, %

Agree, %
Neither agree  
nor disagree, %
Disagree, %

(vs previous year)

Agree, %
Neither agree  
nor disagree, %
Disagree, %

(vs previous year)

24 (21)

17 (14)
58 (63)

1 (2)

30 (25)

25 (28)

44 (47)
56 (59)

19 (18)

25 (22)
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Key findings 

68 per cent of Romanian respondents 
say that they wish they had learned more 
about household finances while in school, 
the highest share of respondents express-
ing such a sentiment among all polled  
European countries. The European aver-
age stands at 48 per cent.

32 per cent of Romanians say that they 
are willing to emigrate to another country 
due to the domestic financial situation, 
giving Romania the second-highest share 
of respondents saying they are willing to 
emigrate as a result of the economic sit-
uation in the country. Only Hungary tops 
Romania in this respect ,at 35 per cent. 
This can be compared to the European 
average of 18 per cent.

19 per cent of those Romanians willing to 
emigrate due to financial circumstances 
picked Germany as their top destination 
when asked what country they would 
prefer to emigrate to. This is the highest 
share of respondents preferring Germany 
as a destination of all polled European 
countries; the European average for re-
spondents preferring Germany stands at 
9 per cent.

RomaniaRO

Population size:  19,644,350 

GDP per capita, in Euro:   9,600

Adjusted gross  
disposable income  
of households  
per capita:  12,241

Data from 2017 if nothing else is stated.
Source: Eurostat

Payment time for bills

During the last 12 months, 
have you at one or several 
times not paid a bill on time?  

Yes, 5 bills or more, %
Yes, 2–4 bills, %
Yes, one bill, %
No, %
Don’t know, %

(vs previous year)
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What were the reasons for not paying the bill/bills on time?

2018  
2017 

I forgot to 
pay the bill/s

I did not want  
to pay the 
bill/s

OtherI did not have 
the money to 
pay the bill/s

I had technical 
issues that pre-
vented me from 
paying on time

Don’t know

In the past 6 months, have you 
borrowed money or maxed 
out your credit card in order to 
buy something for your child/
children? 

Online shopping makes it too 
easy to take on credit.

I think it is OK to buy consumer 
goods with a payment plan, 
on credit, or using borrowed 
money.

The ease of shopping online 
makes me shop more in total.

I think it is OK to finance a 
vacation trip with a payment 
plan, on credit, or using 
borrowed money.

Tariffs will in the end make me 
consume less than before.

Yes, more than once, %
Yes, once, %
No, %
Don’t know, %

(vs previous year)

Family and household economy

Globalised e-commerce

Agree, %
Neither agree  
nor disagree, %
Disagree, %

Agree, %
Neither agree  
nor disagree, %
Disagree, %

Agree, %
Neither agree  
nor disagree, %
Disagree, %

Agree, %
Neither agree  
nor disagree, %
Disagree, %

(vs previous year)

Agree, %
Neither agree  
nor disagree, %
Disagree, %

(vs previous year)

11 (13)

12 (14)

75 (70)

2 (3)

39 (44)

10 (12)

30 (26)

16 (15)31 (30)

73 (74)
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34
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33
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Key findings 

75 per cent of Slovakian respondents say 
that they prefer an online vendor from 
their own country rather than from some 
other country. This can be compared to 
the European average of 63 per cent. 

Slovakia ranks alongside Austria as the 
country with the most forgetful respond-
ents when it comes to late payments of 
bills. Of those respondents that say they 
were late paying one or more bills during 
the past twelve months, 64 per cent cite 
forgetting as their cause for being late 
payers. This is the highest share of for-
getful late payers of all polled European 
countries, only matched by Austria. This 
can be compared to the European average 
of 49 per cent.

Slovakian respondents are worried about 
pirated goods when shopping online from 
a foreign online vendor. 47 per cent of 
Slovakian respondents say that they have 
concerns about whether the products they 
are buying are pirated or not, which is the 
second highest share of respondents voic-
ing such concerns, second only to Portugal 
at 52 per cent. The European average 
stands at 28 per cent.

SlovakiaSL

Population size:  5,435,343

GDP per capita, in Euro:   15,600

Adjusted gross  
disposable income  
of households  
per capita:  16,652

Data from 2017 if nothing else is stated.
Source: Eurostat

Payment time for bills

During the last 12 months, 
have you at one or several 
times not paid a bill on time?  

Yes, 5 bills or more, %
Yes, 2–4 bills, %
Yes, one bill, %
No, %
Don’t know, %

(vs previous year)
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What were the reasons for not paying the bill/bills on time?

2018  
2017 

I forgot to 
pay the bill/s

I did not want  
to pay the 
bill/s

OtherI did not have 
the money to 
pay the bill/s

I had technical 
issues that pre-
vented me from 
paying on time

Don’t know

In the past 6 months, have you 
borrowed money or maxed 
out your credit card in order to 
buy something for your child/
children? 

Online shopping makes it too 
easy to take on credit.

I think it is OK to buy consumer 
goods with a payment plan, 
on credit, or using borrowed 
money.

The ease of shopping online 
makes me shop more in total.

I think it is OK to finance a 
vacation trip with a payment 
plan, on credit, or using 
borrowed money.

Tariffs will in the end make me 
consume less than before.

Yes, more than once, %
Yes, once, %
No, %
Don’t know, %

(vs previous year)

Family and household economy

Globalised e-commerce

Agree, %
Neither agree  
nor disagree, %
Disagree, %

Agree, %
Neither agree  
nor disagree, %
Disagree, %

Agree, %
Neither agree  
nor disagree, %
Disagree, %

Agree, %
Neither agree  
nor disagree, %
Disagree, %

(vs previous year)

Agree, %
Neither agree  
nor disagree, %
Disagree, %

(vs previous year)

11 (8)

22 (20)

67 (71)

1 (1)

43 (39)

25 (25)

32 (36)
26 (24)

22 (21)

52 (55)
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Key findings 

59 per cent of Spanish respondents say 
that they prefer a domestic online vendor 
over a foreign one. This share of respond-
ents is slightly lower than the European 
average of 63 per cent.

62 per cent of Spanish respondents say 
they worry about a weakened European 
Union impacting their own personal fi-
nances, the highest share of respondents 
among all polled European countries. The 
European average stands at 42 per cent.

61 per cent of Spanish respondents say 
that they have a reasonable chance to 
substantially improve their economic 
situation in life. This is the highest share 
of respondents saying so among all polled 
European countries, and can be compared 
to the European average of 44 per cent.

SpainES

Population size:  46,528,024 

GDP per capita, in Euro:   25,100

Adjusted gross  
disposable income  
of households  
per capita:  19,336

Data from 2017 if nothing else is stated.
Source: Eurostat

Payment time for bills

During the last 12 months, 
have you at one or several 
times not paid a bill on time?  

Yes, 5 bills or more, %
Yes, 2–4 bills, %
Yes, one bill, %
No, %
Don’t know, %

(vs previous year)
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What were the reasons for not paying the bill/bills on time?

2018  
2017 

I forgot to 
pay the bill/s

I did not want  
to pay the 
bill/s

OtherI did not have 
the money to 
pay the bill/s

I had technical 
issues that pre-
vented me from 
paying on time

Don’t know

In the past 6 months, have you 
borrowed money or maxed 
out your credit card in order to 
buy something for your child/
children? 

Online shopping makes it too 
easy to take on credit.

I think it is OK to buy consumer 
goods with a payment plan, 
on credit, or using borrowed 
money.

The ease of shopping online 
makes me shop more in total.

I think it is OK to finance a 
vacation trip with a payment 
plan, on credit, or using 
borrowed money.

Tariffs will in the end make me 
consume less than before.

Yes, more than once, %
Yes, once, %
No, %
Don’t know, %

(vs previous year)

Family and household economy

Globalised e-commerce

Agree, %
Neither agree  
nor disagree, %
Disagree, %

Agree, %
Neither agree  
nor disagree, %
Disagree, %

Agree, %
Neither agree  
nor disagree, %
Disagree, %

Agree, %
Neither agree  
nor disagree, %
Disagree, %

(vs previous year)

Agree, %
Neither agree  
nor disagree, %
Disagree, %

(vs previous year)

13 (7)

13 (10)

72 (82)
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Key findings 

35 per cent of Swedish respondents  
believe that tariffs will have a negative  
impact on their own private economy. 
While this is every third Swedish respond-
ent, it is still the lowest share of respond-
ents among those polled, matched only 
by the Czech Republic. The European 
average is 47 per cent.

8 per cent of Swedish respondents 
explicitly disagree with the notion that 
they try to teach their children how to 
handle money. This is the highest level 
of disagreement of all polled European 
countries, and can be compared to the 
European average of 4 per cent.

44 per cent of Swedish respondents re-
port that their personal financial situation 
is getting better. This level of optimism re-
garding personal finances is only matched 
by Estonia, and can be compared to the 
European average of 36 per cent.

SwedenSE

Population size:  9,995,153 

GDP per capita, in Euro:   47,300

Adjusted gross  
disposable income  
of households  
per capita:  24,470

Data from 2017 if nothing else is stated.
Source: Eurostat

Payment time for bills

During the last 12 months, 
have you at one or several 
times not paid a bill on time?  

Yes, 5 bills or more, %
Yes, 2–4 bills, %
Yes, one bill, %
No, %
Don’t know, %

(vs previous year)
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What were the reasons for not paying the bill/bills on time?

2018  
2017 

I forgot to 
pay the bill/s

I did not want  
to pay the 
bill/s

OtherI did not have 
the money to 
pay the bill/s

I had technical 
issues that pre-
vented me from 
paying on time

Don’t know

In the past 6 months, have you 
borrowed money or maxed 
out your credit card in order to 
buy something for your child/
children? 

Online shopping makes it too 
easy to take on credit.

I think it is OK to buy consumer 
goods with a payment plan, 
on credit, or using borrowed 
money.

The ease of shopping online 
makes me shop more in total.

I think it is OK to finance a 
vacation trip with a payment 
plan, on credit, or using 
borrowed money.

Tariffs will in the end make me 
consume less than before.

Yes, more than once, %
Yes, once, %
No, %
Don’t know, % 

(vs previous year)

Family and household economy

Globalised e-commerce

Agree, %
Neither agree  
nor disagree, %
Disagree, %

Agree, %
Neither agree  
nor disagree, %
Disagree, %

Agree, %
Neither agree  
nor disagree, %
Disagree, %

Agree, %
Neither agree  
nor disagree, %
Disagree, %

(vs previous year)

Agree, %
Neither agree  
nor disagree, %
Disagree, %

(vs previous year)
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Key findings 

70 per cent of Swiss respondents say 
that they prefer an online vendor that is 
situated in their own country over one 
that is situated in a foreign country. This is 
a slightly higher share than the European 
average of 63 per cent.

59 per cent of Swiss respondents explicit-
ly disagree with the notion that it is alright 
to buy consumer goods (i.e. a TV or a 
computer) with a payment plan, on credit, 
or using otherwise borrowed money. 
This is the highest level of disagreement 
among all polled European countries, 
only matched by the Netherlands. The 
European average is 44 per cent.

26 per cent of Swiss respondents say 
they prefer not to receive digital invoices, 
which is the highest share of respondents 
among all polled European countries. 
Switzerland is matched only by Belgium 
in this regard. The European average 
stands at 16 per cent.

SwitzerlandCH

Population size:  8,419,550

GDP per capita, in Euro:   72,200

Adjusted gross  
disposable income  
of households  
per capita:  29,540

Data from 2017 if nothing else is stated.
Source: Eurostat

Payment time for bills

During the last 12 months, 
have you at one or several 
times not paid a bill on time?  

Yes, 5 bills or more, %
Yes, 2–4 bills, %
Yes, one bill, %
No, %
Don’t know, %

(vs previous year)
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What were the reasons for not paying the bill/bills on time?

2018  
2017 

I forgot to 
pay the bill/s

I did not want  
to pay the 
bill/s

OtherI did not have 
the money to 
pay the bill/s

I had technical 
issues that pre-
vented me from 
paying on time

Don’t know

In the past 6 months, have you 
borrowed money or maxed 
out your credit card in order to 
buy something for your child/
children? 

Online shopping makes it too 
easy to take on credit.

I think it is OK to buy consumer 
goods with a payment plan, 
on credit, or using borrowed 
money.

The ease of shopping online 
makes me shop more in total.

I think it is OK to finance a 
vacation trip with a payment 
plan, on credit, or using 
borrowed money.

Tariffs will in the end make me 
consume less than before.

Yes, more than once, %
Yes, once, %
No, %
Don’t know, %

(vs previous year)

Family and household economy

Globalised e-commerce

Agree, %
Neither agree  
nor disagree, %
Disagree, %

Agree, %
Neither agree  
nor disagree, %
Disagree, %

Agree, %
Neither agree  
nor disagree, %
Disagree, %

Agree, %
Neither agree  
nor disagree, %
Disagree, %

(vs previous year)
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Neither agree  
nor disagree, %
Disagree, %

(vs previous year)
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Key findings 

77 per cent of UK respondents state that 
they prefer a domestic online vendor over 
a foreign one if they are able to choose 
between the two. This is on par with the 
Czech Republic which, together with 
the UK, has the second highest share in 
Europe of respondents expressing the 
same view. The European average is 63 
per cent and Poland has the highest share 
of respondents expressing this same sen-
timent at 78 per cent.

29 per cent of UK respondents say that 
they have maxed out their credit card or 
borrowed money in order to pay on or 
more bills, apart from mortgages, during 
the past six months. This is the highest 
share of respondents among all European 
countries, matched only by Greek re-
spondents, and can be compared to the 
European average of 20 per cent.

27 per cent of UK respondents report that 
they do not have their financial situation 
under control, which is the highest share 
among all polled European countries. This 
can be compared to the European aver-
age of 18 per cent.

United KingdomUK

Population size:  65,808,573

GDP per capita, in Euro:   35,300

Adjusted gross  
disposable income  
of households  
per capita:  23,597

Data from 2017 if nothing else is stated.
Source: Eurostat

Payment time for bills

During the last 12 months, 
have you at one or several 
times not paid a bill on time?  

Yes, 5 bills or more, %
Yes, 2–4 bills, %
Yes, one bill, %
No, %
Don’t know, %

(vs previous year)

%

0

10

20

30

40

50

14 (10)

20 (17)

15 (12)

49 (59)

2 (2)

37

48

8

25

1 3

41 43

10

23

2 3



European Consumer Payment Report 2018 49

About  
the survey

Intrum has gathered data from 24,398 consumers in 24 
European countries to gain insights in the European con-
sumers’ everyday life; their spending and ability to manage 
their household finances on a monthly basis.

This study has been conducted by means of self-comple-
tion online research. Respondents completed the ques-
tionnaire on their computer, laptop, tablet or smartphone. 
A reminder was sent to those who had not yet answered 
roughly one week after having been invited. Per country at 
least n=1,000 respondents have participated resulting in 
n=24,398 in total for all 24 countries. 

The target group of this research was defined as persons 
(males and females) of 18 years and over who were mainly 
or partly responsible for their personal or household finan-
cial administration. Per country quotas were set on gender, 
age and region in order to achieve a national representative 
sample for each country. The study was conducted from 
15th of August until 14th of September 2018.

The Intrum European Consumer Payment Report is based on 
external research done by United Minds. United Minds is a 
consultancy specializing in helping clients achieving growth 
by developing strategies for business and marketing, based 
on in-depth analysis of markets, industries and consumers. 
United Minds is a part of the Prime Group, a leading commu-
nication agency in Europe. Based in Stockholm, Sweden, the 
group consists of more than 100 specialists in all aspects of 
marketing, corporate communications, public affairs, digital 
media, business intelligence, planning and strategic counsel-
ling. The group is owned by Weber Shandwick.

Legal Disclaimer
The material contained in this document has been prepared 
with the aim of providing key information and is for illustrative 
purposes only and is not meant to be legally binding. Intrum 
has used its reasonable endeavours to ensure that the infor-
mation is complete and accurate where possible. However, 
you acknowledge and agree that Intrum accepts no liability 
whatsoever in contract, tort or otherwise for any loss or dam-
age caused by or arising directly or indirectly in connection 
with any use or reliance on the contents of this document.

The country background information in this report was com-
piled using a variety of open source material and should not 
be viewed as definitive.

Rights and Permissions
The material in this work is copyrighted. With the exception 
of fair use for journalistic or scientific purposes, no part 
of this report may be reprinted or reproduced in any form 
or by any means without the prior written permission of 
Intrum. In all journalistic or scientific purposes Intrum must 
be indicated as reference. Intrum encourages dissemination 
of its work and will normally grant permission promptly.

Contact   Anna Fall 
Chief Brand & Communications Officer  
 Phone: +46 7 099 698 21 
e-mail: anna.fall@intrum.com 

This report can be downloaded as a pdf at  
www.intrum.com/ecpr2018
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Intrum is the undisputed market leader in credit 
management in Europe. We help companies succeed 
by taking care of their customers and considerately 
helping people pay. There are more than 8,000 of 
us working in 24 countries, helping our clients with 
everything from credit optimization, payment services 
and debt collection to factoring and payment solutions 
for e-commerce companies. Intrum is leading the way 
towards a sound economy where payment flows work, 
companies can grow and people become debt-free.

About us
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The key to delivering greater client benefit includes understanding people’s and companies’ 
situations. Our access to a large amount of credit information provide us with insights into busi-
nesses and trends in all of Europe. Such insights help us assess credit risks for our clients, for 
example. However, the information also helps to understand people’s financial situation, so that 
we can turn a difficult situation into something positive. When credit assessments and payment 
flows work, companies receive payment. This generates opportunities for companies to suc-
ceed, develop and recruit more employees. At the same time, we are helping people become 
debt-free and to achieve sound private finances.

As the European market leader, we can, due to our size, collect more comprehensive insights about companies 
and consumers than our competitors can. This enables us to provide greater benefit to our clients.

Market leader =  
greater client benefit

A balanced business model

 • New information on the credit markets and payment behaviour among consumers.
• Cash flow.

Portfolio investments. Debt collection and other credit 
management services.

Clients Clients

•  Improved information on the credit markets and payment behaviour  
among consumers.

• Cash flow.

Intrum has around 80,000 clients in Europe. They operate in virtually all sectors, and assist-
ing companies with large volumes of consumer receivables is our specialty. We also work 
with tens of thousands of small, entrepreneurial companies and medium-sized companies 
that see the benefit of focusing on their operations rather than on payment management. 

Lindorff was founded in 1898 and Intrum Justitia was founded in 1923. Together, we became 
Intrum in 2017. With more than 100 years of experience in the credit market behind us, Intrum 
is today Europe’s leading credit management company, with more than 8,000 employees with 
presence in 24 countries. In addition, we partner with representatives in some 160 additional 
countries to assist clients with operations both within Europe and beyond.

Sales and  
marketing

Payment  
administration

Debt collection

Financing  
Services

Portfolio investments

We offer a complete range of credit management services that cover companies’ entire credit 
management chain, from credit optimization and payment services to collection services. With 
Intrum’s financial services, such as factoring, payment solutions for e-commerce companies 
and portfolio investments, our clients are paid for their goods and services.

Two areas of service:  
Credit Management  
and Financial Services

80,000 clients in  
24 countries  

More than 100 years in  
credit management

Credit Optimisation Services

Payment Services

Debt Collection Services

Client’s process Credit Management Services Financial  
Services
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Intrum AB (publ)

Hesselmans Torg 14 
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105 24 Stockholm
Sweden
Ph +46 8 546 10 200
Fax +46 8 546 10 211
www.intrum.com
info@intrum.com

Austria

Intrum
Donau-City-Strasse 6, 
AT-1220 Vienna 
Austria
Ph +43 1 260 88 80 0
Fax +43 260 88 99 0
www.intrum.at 

Belgium

Intrum
Martelaarslaan 53
B-9000 Gent
Belgium
Ph +32 9 218 90 94
Fax +32 9 218 90 51
www.intrum.be

Czech Republic

Intrum
Ža Pasáži 1609 
53002 Pardubice
Czech Republic
Ph +420 277 003 734
Fax +420 283 880 902
www.intrum.cz 

Denmark

Intrum                                                         
Valby Torvegade 17, 2 sal
2500 Valby 
Denmark
Ph +45 33 69 70 00
www.intrum.dk

Estonia

Intrum
Rotermanni 8
EE-Tallinn 10111
Estonia
Ph +372 6060 990
Fax +372 6060 991
www.intrum.ee

Finland

Intrum
PL 47
FI-00811 Helsinki  
Finland
Ph +358 9 229 111
Fax +358 9 2291 1911
www.intrum.fi

France

Intrum                                                   
97 Allée Alexandre Borodine                                                               
CS-80008
FR-69795 Saint Priest Cedex 
France
Ph +33 4 7280 1414
Fax +33 4 7280 1415
www.intrum.fr

Germany

Intrum
Postfach 14 59
Donnersbergstraße 1
64646 Heppenheim
Ph: +33 47 280 14 14
www.intrum.de

Greece

Intrum
268 Kifisias Avenue
152 32, Halandri, Greece

Hungary

Intrum
Váci út 144–150
HU-1138 Budapest 
Hungary
Ph +36 1 459 9400
Fax +36 1 459 9574 
www.intrum.hu

Ireland

Intrum
1st Floor, Block C
Ashtown Gate  
IE- Dublin 15
Ireland
Ph +353 1 869 22 22
Fax +353 1 869 22 44
www.intrum.ie

Italy

Intrum
Via Galileo Galilei 7  
Milano – 20124
Italy  
Ph +39 02 288 701
Fax +39 02 288 70 411 
www.intrum.it

Latvia

Intrum  
Latvijas filiale
Duntes iela 11  
LV-1013 Riga  
Latvia
www.lindorff.lv

Lithuania

Intrum  
filialas
Konstitucijos pr. 29  
LT-08105 Vilnius  
Lietuva
www.lindorff.lt

Netherlands

Intrum
Box 84041
NL-2508 AA The Hague
Netherlands
Ph +31 70 452 70 00
Fax +31 70 452 89 80
www.intrum.nl 

Norway

Lindorff AS
Hoffsveien 70B
0377 Oslo 
Norway
Ph +47 23 21 10 00 
Fax +47 23 21 11 00
www.lindorff.no

Poland

Intrum 
Ul. Domaniewska 41
PL-02-672 Warszaw 
Poland
Ph +48 22 576 66 66
Fax +48 22 576 66 68
www.intrum.pl 

Portugal

Intrum 
Alameda dos Oceanos 59
Edifício Espace
Piso 1, Bloco 2, A/B
Parque das Nações
1990-207 Lisboa
Portugal
Ph +351 21 317 22 00
Fax +351 21 317 22 09
www.intrum.pt

Romania

Intrum
Str. Dinu Vintilă nr. 11, 021101
Bucuresti Sector 2
Romania
Ph + 40 21 301 29 25
Fax +40 21 301 29 29
www.intrum.ro

Slovakia

Intrum
Blumental Offices I. 
Mýtna 48 
811 07 Bratislava
Slovakia
Ph +421 2 3216 3216
Fax +421 2 3216 3280
www.intrum.sk

Spain

Intrum
Lindorff España SAU
Calle Vía de los Poblados, 3. 
Edificio 1.
28033. Madrid. 
Spain
Ph +34 91 423 4600 
www.intrum.es

Sweden

Intrum 
105 24 Stockholm
Sweden
Ph +46 8 616 77 00
Fax +46 8 640 94 02
www.intrum.se

Switzerland

Intrum
Eschenstrasse 12
CH-8603 Schwerzenbach
Switzerland
Ph +41 44 806 5656
Fax +41 44 806 5660
www.intrum.ch

United Kingdom

Intrum
The Omnibus Building
Lesbourne Road
Reigate, Surrey, RH2 7 JP
United Kingdom
Ph + 44 17 372 373 70
www.intrum.co.uk


